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UNIVERSITY OF KENT

Module Specification

1. 
The title of the module


Principles of Sports Marketing (SS555)
2. 
The School which will be responsible for management of the module


Centre for Sports Studies

3. 
The Start Date of the Module


Autumn Term 2010

4. 
The cohort of students (onwards) to which the module will be applicable.


September 2009 entrants onwards. 

5. 
The number of students expected to take the module


25

6. 

Modules to be withdrawn on the introduction of this proposed module and 
consultation with other relevant Schools and Faculties regarding the withdrawal


N/A

7. 
The level of the module (eg Certificate [C], Intermediate [I], Honours [H] or 
Postgraduate [M])


 Intermediate [I], Level: 5
8. 
The number of credits which the module represents 


30 credits

9. 
Which term(s) the module is to be taught in (or other teaching pattern)


Autumn and Spring
10. 
Prerequisite and co-requisite modules


N/A

11. 
The programmes of study to which the module contributes


BA Sport and Exercise Management

12. 
The intended subject specific learning outcomes and, as appropriate, their 
relationship to programme learning outcomes


On successful completion of this module, students will be able to:

12.1. Construct and present a situational analysis for a proposed small business within the sports industry 

12.2. Discuss market research techniques and apply the knowledge gained to gather market research for a proposed small business within the sports industry. 

12.3. Construct and present a marketing mix for a proposed small business within the sports industry. 

12.4. Investigate consumer behaviour  

12.5. Critically discuss a current sports marketing campaign 

These outcomes contribute to the learning outcomes as listed in the BA Sport & Exercise Management programme specification:

PLO A3.
Concepts and marketing models within a sporting context to include consumer behaviour and the role of media and sponsorship (12.1, 12.2, 12.3, 12.4, 12.5)

13. 
The intended generic learning outcomes and, as appropriate, their relationship to 
programme learning outcomes

On successful completion of this module, students will be able to demonstrate an ability to integrate the key skills through:

13.1. Communication and presentation skills - via the use of student lead presentations and demonstrations on a variety of subject specific material

13.2. Numeracy & Information Technology - through the use of internet & intranet searches for information to support development & learning

13.3. Interactive and Group Skills – through working with others to gather market research data and to prepare and present information 

13.4. Problem solving – through the ability to successfully complete the written and practical assessments 

13.5. Ability to self-appraise and reflect on practice – evidenced within written and oral assessments 

These outcomes contribute to the programme learning outcomes as listed in the BA Sport & Exercise Management programme specification:

PLO B .9. Effectively apply the skills needed for academic study and enquiry including critical evaluation (13.1, 13.2, 13.3, 13.4 and 13.5).
PLO B. 10. Effective self-management in terms of time, planning and behaviour, motivation, self-starting, individual initiative and enterprise (13.1, 13.2, 13.3, 13.4 and 13.5).
PLO B. 11. Apply knowledge to the solution of familiar and unfamiliar problems, either independently or with others, in order to develop reasoned arguments and challenge assumptions(13.1, 13.3, 13.4, 13,5)

PLO B . 12. Self-appraise and reflect on practice. (13.3, 13.4 and 13.5)
14. 
A synopsis of the curriculum

The structure of the Sports Industry


The structure of a situational analysis, including the micro and macro environment.


Market segmentation and targeting.


The 7 P’s Marketing Mix.


Primary and secondary research within a business context.


Construction of a market research plan.


Cultural, social, personal & psychological factors relating to consumer behaviour.


Evaluate a range of marketing campaigns.

15. 
Indicative Reading List 

Doyle, P. and Stern P. (2006). Marketing Management & Strategy (4th Ed) Harlow Prentice Hall.


Beech, J. Chadwick, S. (2007). The Marketing of Sport (2nd Ed) Prentice Hall,  Harlow. 

Kotler, P. and Armstrong P. (2011). Principles of Marketing (14th Ed), New Jersey Prentice. 


Shank, M.D. (2009). Sports Marketing A Strategic Perspective (4th Ed), New Jersey Prentice Hall.

16. 
Learning and Teaching Methods, including the nature and number of contact hours 
and the total study hours which will be expected of students, and how these relate to 
achievement of the intended learning outcomes

Total hours for the module will be 300.  This will include a two hour lecture or workshop per week with an additional 2 hours per week timetabled for individual assignment tutorials.  The formal contact hours will total 40 in which the intended learning outcomes will be covered.  In addition students will attend timetabled tutorial slots. The remainder will be devoted to private study for the reinforcement of knowledge.

17. 
Assessment methods and how these relate to testing achievement of the intended 
learning outcomes

	Assessment type
	Weighting
	Pass mark
	Learning Outcomes Assessed

	Coursework (3500 words written report)
	50%
	40%
	12.1, 12.2, 12.3

13.1, 13.2, 13.3, 13.5

	Oral Presentation (20 min. presentation plus submission of presentation notes. 
	50%
	40%
	12.4, 12.5

13.1, 13.4, 13.5


18. 
Implications for learning resources, including staff, library, IT and space

The module will be convened by an existing member of the Centre for Sports Studies. Library and IT resources will be provided utilising existing provision with the view to further expansion as required. It is expected that physical teaching space will be available including appropriate lecture room(s).

19. 
A statement confirming that, as far as can be reasonably anticipated, the 
curriculum, learning and teaching methods and forms of assessment do not present 
any non-justifiable disadvantage to students with disabilities

It is confirmed that as far as can be reasonably anticipated, the curriculum, learning and teaching methods and forms of assessment do not prevent any non-justifiable disadvantage to students with disabilities. There are a number of disabilities/conditions that would need to be evaluated with reference to causing discomfort or danger to either themselves or their potential clients.

Statement by the Director of Learning and Teaching: "I confirm I have been consulted on the above module proposal and have given advice on the correct procedures and required content of module proposals"

	.............................................................

Director of Learning and Teaching

…………………………………………………

Print Name


	...........................................

Date


Statement by the Head of School: "I confirm that the School has approved the introduction of the module and, where the module is proposed by School staff, will be responsible for its resourcing"

	.............................................................

Head of School

…………………………………………………….

Print Name
	...........................................

Date


PAGE  
4
Approved 09/05/11 

