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MODULE SPECIFICATION

1. Title of the module

EL539 Professional Practice
2. School or partner institution which will be responsible for management of the module

Engineering and Digital Arts
3. Start date of the module

September 2012 (revised version start date September 2015)
4. The number of students expected to take the module

60
5. Modules to be withdrawn on the introduction of this proposed module and consultation with other relevant Schools and Faculties regarding the withdrawal

None
6. The level of the module (e.g. Certificate [C], Intermediate [I], Honours [H] or Postgraduate [M])

I
7. The number of credits and the ECTS value which the module represents

15 (7.5 ECTS)
8. Which term(s) the module is to be taught in (or other teaching pattern)

Autumn
9. Prerequisite and co-requisite modules

	None
	
	


10. The programmes of study to which the module contributes

BA in Digital Arts
BA in Digital Arts with a Year in Industry
BSc Multimedia Technology & Design
BSc Multimedia Technology & Design with a Year in Industry
11. The intended subject specific learning outcomes 

On successful completion of the module, students will:

11.1 Have an awareness and understanding of the demands of contemporary professional practice, as well as current and future trends in the field of digital media 

11.2 Have explored concepts of professionalism in the context of global digital media economy, with particular emphasis on intellectual property rights, privacy and security, data protection;
11.3 Have gained practical experience of presenting their ideas to clients, including creative visualisation of ideas, budgeting and time management
11.4 Have established online presence in a professional network
These outcomes are related to the programme learning outcomes in the DA curriculum map as follows: A3, A8-10, B3-8, C6, C7, C9
12. The intended generic learning outcomes 

On successfully completing the module I level students will be able to further enhance their:

12.1 Use of Information and Communications Technology
12.2 Personal and interpersonal skills, working as a member of a team;

12.3 Communication skills (writing, verbal and using a variety of media);

12.4 Ability to work in flexible, creative and independent ways and for critical  thinking, reasoning and reflection;

12.5 Learning for the purpose of continuing professional development

12.6 Ability to organise and manage time and resources within an individual project and a group project
13. A synopsis of the curriculum

Lecture Syllabus
1. Current and future trends in the film and TV industry

2. Current  and future trends in the computer animation and visual effects industry

3. Current and future trends in the web industry

4.Responding to client’s brief: pitching, time management, costing
5. Intellectual Property Rights

6. Professional identity

7. Online presence

14. Indicative Reading List 

Angell, R. (2009) Getting into Films & Television (Oxford: How to Books).  ISBN 1848033419. E-book, available from the library.

England, E. & A. Finney (2007) Managing Interactive Media Project Management for Web and Digital Media (Harlow: Addison Wesley).  ISBN 0321436938
Frick, T. (2007) Managing Interactive Media Projects (Thomson: Delmar Learning). ISBN 10: 1-4180-50001-6

Judge. W. (2010) Runner: How to Break into the Film, TV & Commercials Industry as a Runner and Survive Long Enough to Get Your Dream Job (Norwich). ISBN 0956632505 

Smith, E. (2012) The Ridley Scott Handbook - Everything You Need to Know about Ridley Scott. (Tebbo). ISBN 1743441274

Stradling, L. (2010) Production Management for TV & Film: The Professional’s Guide  (London: A & C Black Publishers Ltd).  ISBN 978 1 408 121801. E-book, available from the library.

15. Learning and Teaching Methods, including the nature and number of contact hours and the total study hours which will be expected of students, and how these relate to achievement of the intended module learning outcomes

This module will be taught by means of 22 contact hours consisting of 10 lectures (addressing learning outcomes 11.1-11.2, 12.5), 8 hours of guest presentations by industrial speakers (addressing learning outcomes 11.1-11.2, 12.5) , 3 hours of seminars (addressing learning outcomes 11.3, 12.1-12.6) and a 1 hour presentation (addressing learning outcomes 11.3,12.1-12.6).  The total student workload will be 150 hours.
16. Assessment methods and how these relate to testing achievement of the intended module learning outcomes

This module will be assessed by 100% coursework as follows:
CLIENT PITCH (30%). Individual assessment. Client pitch is assessed by way of oral presentation. Addresses learning outcomes: 11.1-11.3, 12.1-12.6.
Film pitch (10%) – team assessment. This pitch is assessed by oral presentation. Addresses learning outcomes: 11.1-11.3, 12.1-12.6.

Web pitch (10%) – team assessment. This pitch is assessed by oral presentation. Addresses learning outcomes: 11.1-11.3, 12.1-12.6.

Animation pitch (10%) – team assessment. This pitch is assessed by way of oral presentation. Addresses learning outcomes: 11.1-11.3, 12.1-12.6.

ONLINE PRESENCE (10%). Individual assessment. Establish online presence on a recommended social media platform. Students submit professional online profile. Addresses learning outcomes: 11.4, 12.1, 12.3 and 12.5.

BLOG (30%) Individual assessment. Report and reflect on current trends in creative industries as well as invited guest presentations. Addresses learning outcomes: 11.1, 11.2, 12.1, 12.3-12.6.
17. Implications for learning resources, including staff, library, IT and space

None
18. The School recognises and has embedded the expectations of current disability equality legislation, and supports students with a declared disability or special educational need in its teaching. Within this module we will make reasonable adjustments wherever necessary, including additional or substitute materials, teaching modes or assessment methods for students who have declared and discussed their learning support needs. Arrangements for students with declared disabilities will be made on an individual basis, in consultation with the University’s disability/dyslexia support service, and specialist support will be provided where needed.

19. Campus(es) where module will be delivered:
Canterbury
2

